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• Millenials urgently need to start investing 

• Challenge: Design a compelling, fun and easy way to  invest 

• Robeco Prize: £5000 

The problem  
All over the world individuals 
are increasingly responsible 
for a healthy financial future. 
The government and 
employers are reducing their 
pension schemes and are 
therefore shifting 
responsibility towards the 
individuals. This makes 
investing not only an 
interesting activity for the 
‘happy few’, but also for the 
so called millennials.  
 
Changing perceptions 
Our experience is that low 
savings rates and declining 
social facilities has not 
automatically led to a run 
towards investing. There are 
a lot of perceptions that need 

to be changed too. These 
are: 
1. Investing is for people 

with a lot of money; 
2. Investing is only for 

people with a lot of 
knowledge; 

3. Investing means 
committing free time. 

A lot of new tech driven 
propositions like Robo-
advisory are aiming to make 
investing accessible for 
millennials. At Robeco, our 
direct consumer proposition 
is successfully targeting 
millennials. In fact, in the last 
few years 70% of  new clients 
are under the age of 45. But 
we think an easier and more 
fun way to invest exists.  
 

Challenge: Targetting 
millenials, design a tech 
driven concept that 
makes investing really 
easy and fun. 
What’s the easiest way to 
invest: no hassle, no time 
consuming processes, no 
difficult password just invest.  
As an example, we are 
inspired by the concept 
www.acorns.com. We as 
Robeco are looking for a 
concept  which incorporates 
some of the Acorn principles 
but excels in terms of 
ambition and quality. 

  
The principles we really like 
about this concept: 
• It’s quick – sign up is 

really simple. 



NEWSFLASH |  Sept 2016 
Challenge Direct Distribution 
2 

 
 

• It’s really easy – 
automatically invest 
(while consuming) and 
build up future wealth. 

• It’s for everybody – all 
the people in the world 
are spending money. 
Only a few of them have 
an opinion on 
investments. 

• Fee Good factor - ‘Every 
purchase you make 
becomes an investment 
in your future’. 
 

Design a compelling 
proposition based on the 
principles above that 
changes perceptions, 
gets millennials 
investing and has 
viral/social potential? 
 
Robeco Prize 
£5000 


